Harvard University
Harvard Business School (HBS)

Initiative on Social Enterprise

Duke University
Fugua School of Business

Center for the Advancement of Social Entrepreneurship (CASE)

Stanford University
Stanford Graduate School of Business

Center for Social Innovation (CSI)

Columbia University
Columbia Business School

Research Initiative on Social Entrepreneurship (RISE)

Seattle University

The Center for Nonprofit and Social Enterprise Management

New York University

Stewart Satter Program in Social Entrepreneurship

University of Cambridge

New Masters in Social Enterprise and Community Development

Oxford University

Skoll Centre for Social Entrepreneurship

INSEAD

INSEAD Social Innovation Centre

Roskilde University

The Center for Social Entrepreneurship
MA

University of Bologna

Masters in International Studies in Pholanthropy and Social
Entrepreneurship

University of Alberta

Canadian Centre for Social Entrepreneurship
Social Innovation through Entrepreneurial Activity

The Asian Institute of Management

The Program for Social and Development Entrepreneurship

Tata Institute for Social Sciences

Masters in Social Entrepreneurship

Demand-side orientation

Supply-side onentation
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By Peter Frumkin

Harvard University Press, 2002
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2 EMES

Borzaga & Defourny 2001

United States

Europe

Emphasis

Revenue Generation

Social Benefit

Common Organizational Type

Nonprofit (501(c)(3))

Association/Cooperative

Focus All Nonprofit Activities | Human Services
Types of Social Enterprise Many Few

Recipient Involvement Limited Common
Strategic Development Foundations Government/EU

University Research

Business and Social
Science

Social Science

Context

Market Economy

Social Economy

Legal Framework

Lacking

Underdeveloped but Improving

Kerlin 2006
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4 J. Gregory Dees

Deesetal. 1998

PURE FORMS OF SOCIAL ENGAGEMENT

Diract Social Service Provision Social Entrepreneurship

MNature

of Action

Indirect Social Activism

Extant System Newr Equilibrium
Maintained and improved Created and Sustained
Outcome

Martin & Osberg 2007
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3 Bottom of Pyramid

KickStart LifeStraw Insecticide Treated Bed Nets
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Social Venture Success
Asszets based on legitimacy
Strategic Governance = Institutional
Accountability Asset management ‘Accountability
Systems and l Ferceplions and
procedurss a5sune MEaNiNgs a55Ure
legitimacy legiimacy
Legitimacy Assets
Four types
|
1 1
Regulatory| | Pragmatic | | Maoral | | Cognitive |
Empirical Domain Perceptual Domain
Public Trust
Nicholls 2005
6
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7 Moore Chasm

The Revised Technology Adoption Life Cycle

Moore 1991
5

1 12| 20.0%
2 10| 16.7%
3 9| 15.0%
4 2 3.3%
5 9| 15.0%
6 3 5.0%
7 12| 20.0%
8 3 5.0%

60| 100.0%
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Opportunity

5 4 3 2 1 Total
1 8 3 1 1 0 13
Motivation 2 6 ! 6 > 2 26
3 2 2 2 4 11 21
Total 16 12 9 10 13 60
8
Opportunity
5 4 3 2 1 Total
1 61.5%| 23.1%| 7.7%| 7.7% 0.0%| 100.0%
. 2 23.1%| 26.9%| 23.1%| 19.2% 7.7%| 100.0%
Motivation
3 9.5%| 9.5%| 9.5%| 19.0%| 52.4%| 100.0%
Total| 26.7%| 20.0%| 15.0%| 16.7%| 21.7%| 100.0%
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