
•• As it is difficult to collect prices of products with an equivalAs it is difficult to collect prices of products with an equivalent ent 
quality continuously because of rapid quality changes, for two iquality continuously because of rapid quality changes, for two items tems 
““DesktopDesktop PCsPCs”” and and ““NotebookNotebook PCsPCs””,, newly included in the 2000 newly included in the 2000 
revision, average price and number of units sold for each producrevision, average price and number of units sold for each product t 
derived from derived from scanner datascanner data, collected from 3,400 major electric , collected from 3,400 major electric 
appliance shops across the country are used for compiling price appliance shops across the country are used for compiling price 
indices instead of the RPS. Hedonic method is applied to compileindices instead of the RPS. Hedonic method is applied to compile
price indices for the two items. Their influence to total CPI isprice indices for the two items. Their influence to total CPI is limited limited 
since since share of share of weight for either Desktop or Notebook is only 0.22% in weight for either Desktop or Notebook is only 0.22% in 
the 2000 the 2000 basisbasis..

•• For For ““DigitalDigital camerascameras””,, which composes which composes ““CamerasCameras”” item index from item index from 
2003, the price movement is calculated in the same method. The 2003, the price movement is calculated in the same method. The 
weight for Cameras is only 0.07% including analog cameras.weight for Cameras is only 0.07% including analog cameras.

•• Their movements are checked compared with results through other Their movements are checked compared with results through other 
methods for quality change including matched methods.methods for quality change including matched methods.

3   Hedonic Index Using Scanner Data
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The index by the Retail Price Survey is calculated by the geometric mean of average price 
changes per product during the observation period; the period existing as a new model in the 
market from Jan. 2003 to Jan. 2005, excluding data when number of them is less than two 
per product at the beginning of the observation period. 

48.9 100.0 Retail Price Survey

46.2 100.0 Matched

50.1 100.0 Official (Hedonic)

Jan. 2005Jan. 2003

Matched Index is a chained Fisher type index calculated with prices and units sold for each units sold for each 
productproduct existing in both the previous month and the current month. 

Table 3-1   Price Change of PCs (Notes) for Recent Two Years




