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Table 3.  Impacts of the Mean of Professional Forecast onto Individual Household Expectations

Constant Ei,t-4(πt-4,t+8)…Ei,t-1(πt-1,t+11) Nt-4(πt-4,t+8)…Nt-1(πt-1,t+11)

Ei,t(πt,t+12) 0.22 0.80 0.66 158,602 0.42 1.83
( 0.00 ) ( 0.00 ) ( 0.00 )

0.16 0.80 0.46 158,602 0.42 1.84
Ei,t(πt,t+12) ( 0.00 ) ( 0.000) ( 0.00 )

Notes: All regressions were conducted using OLS. Number in parentheses are p-values for exclusion tests. 
          Nt-4(πt-4,t+8)…Nt-1(πt-1,t+11) in [1] are actual percent number basis, and those in [2] are median of range basis.

Real Number
Based

Regerssion

Median Value
Based

Regression
[2]

[1]

Adj. R-
squared Root MSEDependent

Variable

Independent Variables
Sum of Coefficients on Number of

Observations
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Figure  1. Average Inflation Expectations and Actual Inflation by Survey (from 2001 to 2009)
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Notes:  Number of inflation/deflation articles are those on Nikkei related 4 newspapers and five newspapers 
             with a national circulation plus NHK news, which are collected from Nikkei-telecom 21.
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Appendix I. Monthly Consumer Confidence Survey covering all of Japan (MCCS) 

The MCCS is a nationally representative survey that has been conducted monthly since April 2004. 

The main purpose of the survey is to gain a quick understanding of shifts in consumer perception as 

a tool to evaluate economic trends. The survey covers 6,720 households, sampled using a three-level 

stratified random sampling method of city/town/village, local unit and household. The Prime 

Minister is in charge of the MCCS, and delegates Shin Joho CenterA1-1 to conduct the survey. The 

Center distributes questionnaires to sample households around 10th of each month and visits the 

households to collect them by 20th.A1-2 A sample household is surveyed for 15 consecutive months, 

and expected to fill in the survey as of 15th. 

 

Monthly survey questions are broadly classified into three categories: 1) Consumer perception, 2) 

Price expectations, and 3) State of the household.  

 

Following four questions in the consumer perception category is used to calculate the consumer 

confidence index (allowed responses are in brackets) : 

QOL (Overall Livelihood) Looking ahead do you think that a half year from now your overall 

livelihood will be better off or worse off, or just about the same as now? [will be better off, will be 

marginally better off , just about the same, will be marginally worse off , or will be worse off] 

QIG (Income Growth) Do you think that a half year from now the tempo of income growth of 

your household will increase or decrease, or will not change? [will increase, will marginally increase, 

will not change, will marginally decrease, will decrease] 

QEO (Employment Opportunity) Do you think that during the next 6 months we will have better 

employment opportunity, or worse opportunity, or what? [will be better, marginally better, just about 

the same as now, marginally worse, worse ] 

QDP (Durable Purchases) Do you think that you will be in better time to buy consumer durable 

goods during the next 6 months? [will be better, marginally better, about the same as now, 

marginally worse, worse ] 

 

A price expectation question, which was formally a fivefold choice item in the consumer perception 

questions, is now set on its feet, and transformed into the following eightfold choice question to 

draw some quantitative flavor: 

QPE (Price Expectations) During next 12 months, do you think that prices of goods and services 
                                                  
A1-1 Shin Joho Center Inc. is a public-service research organization authorized by the Japanese government in 1972, 
specializing in opinion polls and marketing research. 
A1-2 The survey method changed in April 2007. In the past, the survey was conducted by telephone in months other 
than March, June, September, and December, while the survey in the four months used the same method as the 
current one, i.e., direct-visit and self-completion questionnaires. 



 31

that you frequently purchase on a daily basis will go down, up, or remain the same? [ (1) down by 

more than 5 percent, (2) down by 2 to 5 percent, (3) down by less than 2 percent, (4) remain the 

same, (5) up by less than 2 percent, (6) up by 2 to 5 percent, (7) up by more than 5 percent, or (8) 

uncertain] 

 

Concerning the state of the household questions, the survey covers gender, occupation, and age of 

the head of the household, number of household members, annual income of the households, type of 

main income source, type of residence, etc. 

 

Besides the regular monthly questions of three categories above, additional questions on 1) 

Expenditure plan on self-development, leisure activities, and services, 2) Travel made or planned, 

and 3) Purchase and possession of principle consumer durables are included in the survey in March, 

June, September, and December (the question on the possession of durables is conducted only in 

March). 
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Appendix II. Monthly Survey of Japanese Economic Forecasts (ESP Forecast, or ESPF)A2-1 

The ESPF, the first regular publication to cover economic forecasts produced by business and 

academic economists in Japan, was launched in May 2004 after a trial survey in April. The 

Economic Planning Association, a public-service corporation permitted to be established in 1965 by 

the Japanese Government, distributes questionnaires to participants around 25th of each month and 

publishes the result around 10th of the following month. The participants are requested to provide 

their annual forecasts of 16 variables for the current and next fiscal year (from April to March) and 

their quarterly forecasts of three macro variables during the two fiscal years. They are requested to 

answer also to some judgmental questions. (See Appendix II Table 1 below for the specific 

questions.) The number of participants was 38 at the start, and it still remains almost the same as of 

early 2009. 

      

The ESPF was designed to follow the precedent of Blue Chip Economic Indicators in the US. This is 

reflected in frequency of publication, choice of forecasted variables, especially in the annual forecast, 

and forecast period of two years. A difference is that variables forecasted quarterly are much fewer in 

the ESPF than in the Blue Chip. This is to lighten the burden on the forecasters to participate in the 

survey. Another difference is that the ESPF keeps anonymity, while the Blue Chip does not, as there 

is an argument that anonymity may encourage participants to reveal their true forecasts.  

 

Appendix II Table 1. Questions in the ESPF
1. Fiscal Year Based Projection

(1) Nominal GDP (percent change from the previous fiscal
year)

(9) Consumer Price Index Excluding Fresh Food (percent
change from the previous fiscal year)

(2) Real GDP (percent change from the previous fiscal year) (10) Unemployment Rate (percent)

(3) Real Private Final Consumption Expenditure (percent
change from the previous fiscal year)

(11) Euro Yen TIBOR -3 Month (average during the period)

(4) Real Non-Residential Investment (percent change from the
previous fiscal year)

(12) 10-Year JGB Yield (average during the period)

(5) Export Volumes of Goods and Services (percent change
from the previous fiscal year)

(13) Stock Price -NIKKEI 225 (average during the period)

(6) Import Volumes of Goods and Services (percent change
from the previous fiscal year)

(14) Money Stock (percent change from the previous fiscal
year)

(7) Indices of Industrial Production (percent change from the
previous fiscal year)

(15) Yen-Dollar Exchange Rate (average during the period)

(8) Current Account Balances (Trillion Yen) (16) US Growth Rate (percent change from the previous
calendar year)

2. Quarterly Based Projection
(1) Real GDP (seasonally adjusted annualized growth rate) (3) Unemployment Rate (percent)

(2) Consumer Price Index Excluding Fresh Food (percent
change from the previous year)

3. Other Judgmental Questions  

                                                  
A2-1 Description of this appendix is heavily indebted to Komine et al. (2009). Refer to the original paper for more 
detailed description of the ESPF. 
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Appendix III 

Appendix III Table 1.  Timing of the Surveys:  ESPF (Professional) vs. MCCS (Households)

Published Survey Date 1/ Published Method 2/
200404 20040415 20040512 telephone
200405 20040426 20040506 20040514 20040515 20040611 direct-visit 
200406 20040528 20040608 20040515 20040615 20040714 telephone
200407 20040628 20040705 20040715 20040715 20040810 telephone
200408 20040727 20040804 20040811 20040815 20040910 direct-visit 
200409 20040830 20040906 20040915 20040915 20041014 telephone
200410 20040928 20041005 20041015 20041015 20041110 telephone
200411 20041027 20041104 20041110 20041115 20041210 direct-visit 
200412 20041122 20041130 20041206 20041215 20050117 telephone
200501 20041224 20050106 20050114 20050115 20050214 telephone
200502 20050131 20050207 20050214 20050215 20050311 direct-visit 
200503 20050228 20050307 20050315 20050315 20050415 telephone
200504 20050329 20050405 20050412 20050415 20050516 telephone
200505 20050425 20050506 20050513 20050515 20050609 direct-visit 
200506 20050530 20050606 20050615 20050615 20050712 telephone
200507 20050628 20050705 20050712 20050715 20050906 telephone
200508 20050728 20050804 20050810 20050815 20050915 direct-visit 
200509 20050829 20050905 20050909 20050915 20051012 telephone
200510 20050928 20051005 20051012 20051015 20051111 telephone
200511 20051026 20051102 20051109 20051115 20051212 direct-visit 
200512 20051124 20051201 20051207 20051215 20060117 telephone
200601 20051226 20060106 20060113 20060115 20060209 telephone
200602 20060130 20060206 20060210 20060215 20060313 direct-visit 
200603 20060227 20060306 20060310 20060315 20060417 telephone
200604 20060327 20060405 20060411 20060415 20060516 telephone
200605 20060426 20060508 20060512 20060515 20060612 direct-visit 
200606 20060529 20060605 20060609 20060615 20060711 telephone
200607 20060628 20060705 20060711 20060715 20060810 telephone
200608 20060727 20060803 20060809 20060815 20060912 direct-visit 
200609 20060828 20060904 20060908 20060915 20061012 telephone
200610 20060928 20061005 20061012 20061015 20061113 telephone
200611 20061027 20061106 20061110 20061115 20061211 direct-visit 
200612 20061122 20061130 20061206 20061215 20070117 telephone
200701 20061225 20070105 20070112 20070115 20070213 telephone
200702 20070129 20070205 20070209 20070215 20070312 direct-visit 
200703 20070226 20070305 20070309 20070315 20070417 direct-visit 
200704 20070329 20070405 20070411 20070415 20070516 direct-visit 
200705 20070425 20070507 20070511 20070515 20070612 direct-visit 
200706 20070604 20070608 20070626 20070615 20070711 direct-visit 
200707 20070628 20070706 20070717 20070715 20070810 direct-visit 
200708 20070724 20070731 20070809 20070815 20070912 direct-visit 
200709 20070827 20070903 20070906 20070915 20071012 direct-visit 
200710 20070925 20071002 20071009 20071015 20071112 direct-visit 
200711 20071026 20071102 20071109 20071115 20071211 direct-visit 
200712 20071122 20071203 20071206 20071215 20080118 direct-visit 
200801 20071220 20080104 20080110 20080115 20080213 direct-visit 
200802 20080128 20080204 20080212 20080215 20080312 direct-visit 
200803 20080225 20080303 20080311 20080315 20080418 direct-visit 
200804 20080327 20080403 20080410 20080415 20080516 direct-visit 
200805 20080424 20080502 20080513 20080515 20080613 direct-visit 
200806 20080524 20080602 20080610 20080615 20080711 direct-visit 
200807 20080625 20080702 20080710 20080715 20080812 direct-visit 
200808 20080727 20080804 20080812 20080815 20080916 direct-visit 
200809 20080825 20080901 20080909 20080915 20081014 direct-visit 
200810 20080925 20081002 20081009 20081015 20081112 direct-visit 
200811 20081027 20081104 20081111 20081115 20081212 direct-visit 
200812 20081125 20081202 20081208 20081215 20090120 direct-visit 
200901 20081224 20090107 20090113 20090115 20090210 direct-visit 
200902 20090126 20090202 20090210 20090215 20090313 direct-visit 
200903 20090223 20090302 20090310 20090315 20090417 direct-visit 
200904 20090330 20090406 20090414 20090415 20090518 direct-visit 
200905 20090430 20090512 20090518 20090515 direct-visit 

Notes: 1. MCCS questionnaires are distributed to sample households around 10th of the survey month and collected by 20th.
      2. The survey method changed in April 2007. In the past, the survey was conducted by telephone in months other than March, June, September, and Decembe

         those four months used the same methods as the current methodology, i.e., direct-visit and self-completion questionnaires. 

Monthly Consumer Confidence Survey Covering All of JapanESP Forcast Survey
Survey PeriodSurvey Month

 

 


	Inflation Expectations of Japanese Households: Micro Evidence from Monthly Consumer Confidence Survey covering all of Japan
	References
	Tables
	Figures
	Appendix I. Monthly Consumer Confidence Survey covering all of Japan (MCCS)
	Appendix II. Monthly Survey of Japanese Economic Forecasts (ESP Forecast, or ESPF)
	Appendix III




